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Leisure Time Study
online research results

Representative for the 14-29yrs. population in Germany

Topics: media usage

Recruiting: n=702; 50% male 14-29yrs., 50% female 14-29yrs., / 33% 14-19yrs, 33% 20-24yrs., 33% 25-29yrs.
(Research Now panel)

Field work: 19.08.2009-25.08.2009



MTV is there every day where the 14-29-year-olds are...
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Q: Please think about your day yesterday — please indicate for each of the listed time intervals if they were primarily spent with work (job, study etc.) or with leisure n=702

(incl. sleeping) and what activities did you do while these time interval. (all media activities presented) (answers in %)




...through the whole day: reaching them online daytime
and on TV in the evening
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6:00-9:00 9:00-12:00 12:00-14:00 14:00-17:00 17:00-20:00 20:00-23:00 23:00-1:00

Q: Please think about your day yesterday — please indicate for each of the listed time intervals if they were primarily spent with work (job, study etc.) or with leisure n=702
(incl. sleeping) and what activities did you do while these time interval. (only values for TV and Internet usage incl. WebTV presented) (answers in %)




MTV heavy viewers use more TV and more Internet
compared to nhon-heavy viewers

6:00-9:00 9:00-12:00 12:00-14:00 14:00-17:00 17:00-20:00 20:00-23:00 23:00-1:00

Q: Please think about your day yesterday — please indicate for each of the listed time intervals if they were primarily spent with work (job, study etc.) or with leisure n=183/519
(incl. sleeping) and what activities did you do while these time interval. (only values for TV and Internet usage incl. WebTV presented) (answers in %)




WebTV is used like TV, not like other online activites
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6:00-9:00 9:00-12:00 12:00-14:00 14:00-17:00 17:00-20:00 20:00-23:00 23:00-1:00

Q: Please think about your day yesterday — please indicate for each of the listed time intervals if they were primarily spent with work (job, study etc.) or with leisure n=702
(incl. sleeping) and what activities did you do while these time interval. (only values for TV, WebTV, and other Internet usage presented) (answers in %)




26% of all TV usage is parallel to another media activity

DVD / video - 16%

music . 8% n=76

7% [ |

6:00-9:00 9:00- 12:00- 14:00- 17:00-  20:00- 23:00-
12:00 14:00 17:00 20:00 23:00 1:00

Q: You chose more activities within one time interval. Did you do these activities one after the other, or parallel? Please indicate which activities did you do parallel. n=702
(only values for TV usage presented) (answers in %)



Cross Media is reality: the younger, the more parallel TV
usage in the prime time...

330/0 30% 1 8% parallel TV usage of all TV usage
7.

By 14-19-year-olds By 20-24-year-olds By 25-29-year-olds

Q: You chose more activities within one time interval. Did you do these activities one after the other, or parallel? Please indicate which activities did you do parallel. n=702
(only values for TV usage presented) (answers in %)



..especially the MTV heavy viewers like to use other
media parallel to TV

44°/° 46% 6% parallel TV usage of all TV usage
.
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By 14-19-year-olds By 20-24-year-olds By 25-29-year-olds

Q: You chose more activities within one time interval. Did you do these activities one after the other, or parallel? Please indicate which activities did you do parallel. n=183
(only values for TV usage presented) (answers in %)



34% of all Internet usage is parallel to another media
activity

TV 49%
DVD / video 18%
music 17%
games 9%

book 5% n=99

6:00-9:00 9:00- 12:00- 14:00- 17:00-  20:00- 23:00-
12:00 14:00 17:00 20:00 23:00 1:00

Q: You chose more activities within one time interval. Did you do these activities one after the other, or parallel? Please indicate which activities did you do parallel. n=702
(only values for Internet usage presented, including WebTV) (answers in %)



9% use TV and Internet parallel in the prime time

Using TV: 40%

9% use TV
and
Internet at
the same
time in the
prime time

n=702



